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Developing a pitch for your business

Q, IR

A business pitch is a concise presentation by an entrepreneur to potential investors,

partners, or customers, outlining the core components of a business, product, or service.
The primary goal is to capture the interest of the audience and persuade them of the
business’s value and potential for success. A well-crafted pitch succinctly explains the
business idea, identifies the target market, highlights the unique value proposition, and
details the competitive advantage. It also includes a clear ask, whether for funding, a
partnership, or customer engagement, and provides a roadmap for how the business
intends to achieve its objectives. Effective pitches are not only informative but also

engaging and memorable, often utilising storytelling techniques to connect emotionally

with the audience and make a lasting impression.

Why is this important?

Developing a compelling business pitch is crucial for securing the necessary resources
and support to launch and grow a successful business, serving as the foundation for

communicating the business's value and vision to crucial stakeholders:

e Attracts investors: A clear and persuasive pitch is crucial for securing funding by

demonstrating the potential return on investment to financiers.

e Clarifies business objectives: Crafting a pitch helps refine and articulate the

business's goals and strategies, ensuring alignment within the team.

e Facilitates networking: An effective pitch can open doors to valuable industry
connections, partnerships, and opportunities. (For more about networking, you can

find additional information in the 'Digital Marketing and Networking' worksheet.")

e Enhances brand visibility: A well-delivered pitch increases brand awareness and
positions the business favourably in competitive markets.

e Drives business growth: A strong pitch can lead directly to customer acquisitions

and expansions by compellingly showcasing the benefits of the business.

e Speeds up decision making: A well-structured pitch allows potential investors and
partners to quickly understand the business proposition, speeding up their decision-

making process.
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Know your audience: Tailor your pitch to fit the interests, industry knowledge,
and investment potential of your audience. Understanding what resonates with

them can significantly increase the impact of your pitch.

Keep it concise: Aim for clarity and brevity. A concise pitch is more likely to hold
attention and be memorable. Focus on key points like your unique value

proposition, business model, and what sets you apart from the competition.

Highlight the problem and solution: Clearly define the problem your business
intends to solve and how your product or service offers a unique solution. This

helps to establish the necessity and market demand for your business.

Showcase your team: Investors often bet on the team as much as the idea.
Highlight the expertise and experience of your team members to build credibility

and trust.

Include data and metrics: Support your claims with data and metrics. Whether
it's market size, potential growth, or early successes, numbers can make your

case stronger and more persuasive.

Prepare for questions: Anticipate potential questions from investors or partners
and prepare clear, thoughtful responses. This preparation shows your thorough
understanding of the business and market.

Practice makes perfect: Rehearse your pitch multiple times in different settings
(alone, in front of peers, mentors). Each practice session is an opportunity to

refine your delivery and make it more engaging.

N
N Useful resources and tools

” Know your audience:

e Pitch.com: A collaborative platform for creating, sharing, and

presenting pitches online

Keep it concise:

o

e Canva: Offers a wide range of customisable pitch deck templates that

are visually appealing. Easy to use for non-designers.

Co-funded by Funded by the European Union. Views and opinions expressed are however those of the author(s) only
and do not necessarily reflect those of the European Union or the European Education and Culture
Executive Agency (EACEA). Neither the European Union nor EACEA can be held responsible for them.

the European Union


https://pitch.com/
https://www.canva.com/

ESCAPE ROOMS o
FOR DIGITAL ENTREPRENEURSHIP Self-training worksheets

’ Highlight the problem and solution:
o Slidebean: Provides both a tool for creating pitch decks and a series of
webinars on how to pitch to investors effectively.
’ Showcase your team:
e Speeko: A technology-driven platform that provides feedback on your
speaking skills using Al, useful for refining your pitch delivery.
’ Include data and metrics:
e Udemy: Offers various courses on how to create compelling business
pitches and presentations.
w Prepare for questions:

e« Avvo: Ask legal questions and get answers from qualified attorneys,

often for free or low cost.
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