
Funded by the European Union. Views and opinions expressed are however those of the author(s) only 
and do not necessarily reflect those of the European Union or the European Education and Culture 
Executive Agency (EACEA). Neither the European Union nor EACEA can be held responsible for them. 

         

Self-training worksheets 

 

Digital marketing and networking: Promoting 

your business 

 

Digital marketing involves using online channels like social media, email, and search 

engines to promote a business, reach customers, and drive engagement. Networking 

builds connections that can enhance opportunities for collaboration and growth. 

Together, these activities aim to increase a brand’s visibility, reputation, and customer 

base.  

Key aspects: 

• Online channels: Utilising platforms like social media, websites, and search 

engines to reach a wider audience. 

• Customer engagement: Creating meaningful interactions through targeted 

content and personalised communication. 

• Visibility and reputation: Enhancing a brand’s presence and trustworthiness in 

the digital space. 

Networking: 

• Building connections: Forming relationships that open doors to new 

opportunities, partnerships, and collaborations. 

• Growing opportunities: Expanding a business’s network to foster growth and 

innovation. 

Outcome: 

• Increased brand exposure: Boosting a brand’s visibility and drawing in more 

potential customers. 

• Enhanced reputation: Building trust and credibility in the digital marketplace. 

• Expanded customer base: Attracting new clients and retaining existing ones 

through strategic digital marketing and networking efforts. 

A definition 
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Taking the time to build a solid digital marketing strategy and networking connections 

may seem overwhelming, but the rewards far outweigh the effort. These activities 

empower businesses to grow their audience, build trust, and foster long-term 

relationships. At first glance, these efforts might seem to demand significant 

resources, but the outcomes include expanded market reach, stronger brand 

credibility, and lasting customer loyalty.  

• Audience reach: Digital marketing allows businesses to reach a broader audience 

more cost-effectively than traditional marketing. 

• Engagement: Interacting with customers through social media fosters loyalty and 

can lead to valuable insights. 

• Reputation building: Effective networking builds a reputation within industry 

circles, opening up collaboration opportunities. 

• Cost efficiency: Many digital marketing strategies are low-cost and can provide 

substantial returns. 

• Data-driven strategies: Digital marketing enables businesses to measure results 

and adjust strategies in real time. 

 

 Optimise your social media presence 

• Consistently share content that reflects your brand’s values and engages your 

audience. 

• Use hashtags, polls, and live sessions to increase visibility and interaction. 

 Create targeted ad campaigns 

• Platforms like Facebook and Google Ads allow you to tailor ads based on 

demographics, interests, and behaviours. 

• Track your ad performance using analytics tools to optimise results. 

 Leverage email marketing 

• Build an email list and send personalised, value-driven content to subscribers. 

• Tools like Mailchimp or Brevo can help automate and manage email campaigns. 

Why is this important? 

Tips and tricks 
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 Establish industry connections 

• Participate in webinars, online groups, or conferences to build a network of 

contacts and collaborators. 

• Collaborate on content with other brands or influencers to expand reach. 

 Utilise content marketing 

• Create valuable content (blogs, videos, e-books) that establishes your 

expertise and attracts potential customers. 

• Use SEO strategies to help your content rank higher in search results, making 

it easier for customers to find you. 

 Track analytics and optimise performance 

• Use tools to measure engagement, customer behaviour, and conversion rates 

across channels. 

• Continuously refine strategies based on data-driven insights. 

 Develop strategic partnerships 

• Form alliances with influencers or other brands to enhance visibility and 

credibility. 

• Explore co-branding opportunities or joint ventures to leverage shared 

audiences. 

 

 
Social media advertising  

• Facebook Blueprint: Free courses on digital marketing strategies for 

Facebook and Instagram. 

• Google Ads Academy: Training on creating effective ad campaigns 

through Google. 

 
Email marketing platforms 

• Mailchimp: Automation tools for building and managing email lists and 

campaigns. 

• Brevo: Affordable, user-friendly platform with automation capabilities. 

Useful resources and tools 

https://www.facebook.com/business/learn
https://adsonair.withgoogle.com/googleadsacademy2022
https://mailchimp.com/
https://www.brevo.com/
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Networking opportunities 

• LinkedIn Learning: Courses on networking and digital marketing. 

• Meetup: Platform for finding industry events and networking 

opportunities. 

 
Content marketing & SEO 

• HubSpot Content Marketing Certification: Free course covering 

content strategy, creation, and promotion. 

• Yoast SEO: WordPress plugin to improve website SEO and reach. 

 
Analytics tools 

• Google Analytics: Free tool for tracking and analysing website traffic. 

• Hootsuite: Social media management tool for scheduling, tracking, and 

analysing social media posts. 

 
Additional tools for growth 

• Sprout Social: Social media management tool with in-depth analytics 

and engagement features. 

• BuzzSumo: Discover trending topics and high-performing content to 

inspire your marketing strategies. 

 

https://www.linkedin.com/learning/
https://www.meetup.com/
https://academy.hubspot.com/courses/content-marketing
https://yoast.com/
https://analytics.google.com/
https://hootsuite.com/
https://brandmentions.com/hub/sproutsocial?utm_source=google&utm_medium=cpc&utm_campaign=19636476697&utm_id=19636476697&utm_target_id=kwd-19483523601&device=c&gad_source=1&gclid=Cj0KCQiAhbi8BhDIARIsAJLOlucyRL3GmhqtG4LC5wpvdbziS32pCpTowOCiceLxwpEi48TbYpSCzDgaArmlEALw_wcB
https://buzzsumo.com/

