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Ethical issues in digital entrepreneurship 

 

Ethical issues in digital entrepreneurship involve the moral challenges and dilemmas 

that arise from operating a business in the digital space and span across areas like data 

privacy, transparency, fairness, digital security, environmental impact, and responsible 

marketing. With new forms of interaction and data collection, entrepreneurs must 

consider the ethical implications of how they gather, use, and protect data, interact with 

users, and contribute to society. Key ethical areas: 

• Managing and protecting user data responsibly to prevent unauthorised access. 

• Transparency: Being open with customers about data usage, AI-driven 

processes, and the purpose behind business practices. 

• Environmental impact: Minimising the carbon footprint of digital operations, like 

data centres, e-commerce logistics, and device usage. 

• Fair employment practices: Ensuring fair wages, ethical sourcing, and safe 

working conditions across digital supply chains. 

• Digital inclusion: Addressing disparities in technology access, ensuring 

products are accessible to all users, and avoiding discrimination in AI systems. 

• Consumer protection: Avoiding manipulative marketing tactics, fake reviews, 

and misleading product information. 

 

 Understanding and addressing ethical issues in digital entrepreneurship is essential: 

• Ethical practices build customer trust, increasing brand loyalty and success. 

• Compliance and legal implications: Many ethical issues, such as data 

privacy, have legal ramifications, with strict regulations like GDPR in the EU. 

• Reputation management: Poor ethical practices can result in significant 

reputational damage, which is hard to recover from, especially with the visibility 

of social media. 

• Mitigating risks: To reduce the risk of legal challenges, losses, negative press. 

A definition 

Why is this important? 
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• Social responsibility: Digital entrepreneurs often wield considerable 

influence. 

• Sustainable growth: Ethical practices can drive sustainable growth by 

aligning business goals with environmental and social welfare. 

 

 Prioritise data privacy and security 

- Adopt transparent data policies: Clearly state data collection, storage, and 

sharing policies in terms of service and obtain explicit user consent. 

- Implement strong security measures: Regularly update cybersecurity 

protocols to prevent data breaches and unauthorised access. 

- Minimise data collection: Only collect data that is essential for the service. 

 Promote transparency 

- Be open about AI and automation: Explain how AI or automation impacts 

users, especially when it affects their experience or service delivery. 

- Disclose affiliate links, sponsored posts, and partnerships to avoid misleading. 

- Use ethical marketing: Avoid exaggerated claims, and deceptive marketing. 

 Commit to fair and inclusive practices 

- Ensure inclusivity in product design: Develop products accessible to users 

with diverse needs, including those with disabilities. 

- Reduce algorithmic bias: Test and audit AI systems for biases to ensure 

fairness across gender, ethnicity, and socioeconomic backgrounds. 

- Address digital divide: Consider access disparities in your audience and 

develop alternative solutions where possible. 

 Reduce environmental impact 

- Optimise digital infrastructure: Use energy-efficient servers and cloud 

providers committed to sustainability and reduce unnecessary data storage. 

- Offset carbon footprint: Invest in carbon offset programmes, especially for 

businesses heavily reliant on digital infrastructure. 

- Encourage sustainable practices: For e-commerce businesses, use eco-

friendly packaging and streamline logistics to reduce emissions. 

Tips and tricks 
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 Implement fair employability and sourcing standards 

- Vet suppliers and partners: Work with vendors who adhere to ethical 

employment practices and maintain transparency in their operations. 

- Provide fair wages: If your business relies on gig economy workers, pay fair 

wages and provide safe working conditions. 

- Regularly check suppliers to ensure they meet ethical & employment 

standards 

 Create ethical guidelines 

- Develop a code of ethics: Establish clear ethical guidelines for your business 

and regularly train employees on these principles. 

- Engage in ethical audits: Regularly review business practices, seeking 

feedback from employees and customers to improve ethical standards. 

- Engage stakeholders: Involve employees, customers, and partners in 

discussions about ethical standards and improvements. 

 Foster a culture of accountability 

- Incorporate feedback loops: Regularly solicit feedback from employees, 

users, and partners to identify and address ethical concerns. 

- Encourage ethical decision-making: Empower employees to speak up about 

unethical practices and create a safe reporting environment. 

- Implement a transparent complaint process: Allow customers and 

employees to report ethical concerns without fear of retaliation. 

 

 
Ethics and compliance frameworks 

• ISO 26000: International standard providing guidance on social 

responsibility, covering labour practices and community involvement. 

• UN Global Compact: A voluntary initiative based on CEO commitments 

to implement universal sustainability principles and ethical practices. 

• OECD Guidelines for Multinational Enterprises: Guidelines and 

responsible business practices, covering transparency, employment, 

environmental. 

Useful resources and tools 

https://www.iso.org/iso-26000-social-responsibility.html
https://unglobalcompact.org/
https://www.oecd.org/en/publications/oecd-guidelines-for-multinational-enterprises-on-responsible-business-conduct_81f92357-en.html
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Data privacy and security tools 

• GDPR Compliance Tools: Offers compliance checklists, privacy policy 

generators, and resources for GDPR adherence. 

• Data Protection Impact Assessment (DPIA) Tool: Helps identify and 

mitigate data protection risks. 

• TrustArc: Privacy compliance platform. Tools for GDPR, data protection. 

 
AI and algorithmic fairness tools 

• AI Fairness 360: An open-source toolkit from IBM in machine learning. 

• Google’s What-If Tool: Exploration of ML models for fairness/ bias. 

• Ethics Canvas: Framework to help digital businesses consider and 

address ethical issues. 

 
Sustainable and green business tools 

• The Green Web Foundation: Allows businesses to check if their 

hosting providers are using renewable energy. 

• Sustainable Ecommerce Guide: Resource for environmentally friendly 

practices specific to e-commerce businesses. 

• Carbon Offset Platforms:  Options to offset carbon emissions. 

 
Inclusive design and accessibility tools 

• Web Content Accessibility Guidelines (WCAG): Provides guidelines 

for making websites accessible to people with disabilities. 

• Accessible Colours: Colour contrast meets accessibility standards. 

• aXe Accessibility Testing: Automated accessibility testing tool. 

 
Educational resources 

• Ethics in Digital Technology Course on edX: Online course covering 

ethics in technology, data privacy, the implications of digital tools. 

• Center for Humane Technology: Resources, courses, and tools 

focused on creating ethical technology. 

 

https://gdpr.eu/
https://ico.org.uk/
https://trustarc.com/
https://ai-fairness-360.org/
https://pair-code.github.io/what-if-tool/
https://ethicscanvas.org/
https://www.thegreenwebfoundation.org/
https://sustainableecommerce.org/
https://carbonfund.org/
https://www.w3.org/WAI/standards-guidelines/wcag/
https://accessible-colors.com/
https://www.deque.com/axe/
https://www.edx.org/
https://www.humanetech.com/

